Annual Report
Expanding Businesses, Beneﬁ ng our Community

Inside:
1. Le er from Director
2. 2016 in Review
3. Buy In Ashland County
4.
5.
6.
7.
8.

Awards
Buy in Ashland County
Groundbreaking
Goals for 2017
Members and Sponsors

AAED Mission Statement
To assist in the success of our
exis ng businesses; a ract
viable companies to grow our
communi es; lead eﬀorts to
develop an a rac ve environment for investment; and
enhance the quality of life in
the Ashland area. We strive to
foster & maintain working relaonships with local, regional,
and state partners.

Highlights from 2016

2016 Director’s Account
Believe it or not, this is my 5th Annual Economic Development Forecast Breakfast. This
annual report is a combina on of the old and the new economic development. The
transi on from the council of government structure to the non‐proﬁt was necessary
to be compe ve not only in the State of Ohio, but globally. A lot has happened in the
last 5 years in the form of growth, expansion, and startups throughout the Ashland
area.
Last year I men oned that our community would see dirt being moved. Now we see
that in the comple on of the Hampton Inn & Suites by Hilton, the new Buﬀalo Wild
Wings, H‐D Supply Waterworks, Chesterland Produc ons, PLL, and Ashland Commons.
Entrepreneurism con nues to thrive throughout the county with the expansion of
Mohican Appliance in Loudonville; D&L Underground Solu ons; Buckeye Country
Creamery; Crazy Monkey Baking expansion in Ashland; and the purchase of the for‐
mer Flxible Bus Company building in Loudonville by Joseph Shrock.
Once again, we are featured in Business in Focus Magazine. This year’s issue is “All
Aboard! Confedera on and the Economics of the Railway;” our ar cle is “Accessibility,
Aﬀordability & Entrepreneurship.” We focused on the new, expanding, and exis ng
companies in our county.
2017 is se ng up to be one of our busiest years ever. The amount
of site selectors, developers, and companies seeking out Ashland
County, Ohio is substan al.
Warm Regards,

Kathryn A. Goon

2016 in Review
In 2016, the Ashland Area Council for Economic Development transi oned into a
non‐proﬁt; Ashland Area Economic Development, Inc. (AAED) This change was
enacted as of January 1, 2017. As a private, non‐proﬁt organiza on, AAED is able
to func on at the pace of business while observing conﬁden ality, and strength‐
ening rela onships with private donors. The advantages to opera ng an econom‐
ic development oﬃce as a non‐proﬁt are almost too many to count. For mem‐
bers, they are able to donate and receive a tax deduc on. AAED has partnered
with TeamNEO and JobsOhio to make Ashland a compe tor for the na onal site
selec on process.
Tim Horton’s grand opening was on December 16 and the Chamber of Com‐
merce gave owner Steve Hill an award for job crea on in Ashland. It has the abil‐
ity to seat 40 people and also doubles as a 2,100 square foot mee ng/conference
room. Hill plans on showing community commitment through youth outreach
ac vi es and using their mee ng space for clubs in the Ashland area.
A er over 20 years at the previous loca on Buﬀalo Wild Wings outgrew it and in
the new loca on they almost doubled the amount of sea ng available, the square
footage and the amount of viewing screens. The franchise owner Ken Brown was
thanked for his commitment to the community and Governor John Kasich and
U.S. Rep Bob Gibbs presented le ers of accommoda on to him.
The Hampton Inn & Suites had their groundbreaking ceremony in 2015 and ﬁn‐
ished its construc on in early 2017. Hampton oﬃcially opened February 14 and
are accep ng reserva ons. On the opening day they held an open house that
allowed the community to come and tour the hotel. This new hotel gives guest
the opportunity to access community a rac ons, events, and Ashland University.
During Ashland Area Council for Economic Development’s Mid‐Year Brieﬁng for
Investors, Dan Deville of the FirstEnergy Founda on presented a $5,000 check to
the Ashland County Community Founda on on behalf of Ashland Area Economic
Development. This money was given to beneﬁt the Ashland Area and its econom‐
ic development eﬀorts. The highlight of the even was guest speaker and site se‐
lector Michelle Comerford who spoke on the site selec on process.

Ashland Doggy Daycare & More, LLC

Kim Stoner, the owner of Ashland Doggy Daycare &
More, LLC had a passion for dogs and worked with in
the veterinary field for about 10 years which gave her the
background necessary to be able to care for the dogs and
understand their needs. Stoner wanted to provide a place
that dogs would be able to run around without being
locked up in a cage all day. With this vision in mind she
recognized need for this type of facility in Ashland. A
place that offered a daycare, boarding, and grooming to
“Pet Parents” in our area. Stoner came to AAED to develop her business plan, find connections for financing,
establish a vendor’s license, and begin the steps necessary to open her business. She was able to open with in two weeks of receiving funding
in June of 2016.

Barb Queer
re res
a er 40
years of
service
for
Ashland
County

A er holding diﬀerent posi ons
within the oﬃce of the county
commissioner’s, from the coun‐
ty’s switchboard operator, to
deputy clerk of commissioners,
and then the county businesses
administrator. She was the ﬁrst
commissioner to actually work
within the oﬃce that she would
lead. She became the county
commissioner in January 2009
and kept that posi on for 2
terms. Under her many years of
service to Ashland County she
was able to be involved in nu‐
merous organiza ons which
made it easier for her to be in‐
volved in the diﬀerent aspects of
Ashland County.
She did many things in her me
as County Commissioner and we
thank her for her service and
wish her well in her re rement.
Site Selector View of Ashland
Michelle Comerford, a site selec on con‐
sultant with Biggins Lacy Shapiro & Co. pre‐
sented at the Mid‐Year Brieﬁng. She gave
investors a crash course, on Site Selec on,
and what companies look for in communi‐
es. They look for shovel‐ready sites with
necessary infrastructure.
"Companies on the other side of the coun‐
try have not always heard of Ashland, OH
or know where you're at. But if you're
within a larger regional area that is more
recognizable – like the Cleveland area –
then you want to hook into that."

Buy in Ashland County
Buying locally results in various beneﬁts for the community and for the businesses in the Ashland area. Six or‐
ganiza ons joined forced to create Buy In Ashland County, a buy local ini a ve. Ashland Area Council for Eco‐
nomic Development, Ashland Area Chamber of Commerce, Ashland Area Conven on and Visitors Bureau, Ash‐
land Main Street, Loudonville Mohican Chamber of Commerce, and the Small Business Development Center
joined together to try and ins ll the importance of buying local. This ini a ve was designed to let the communi‐
ty iden fy the beneﬁts of buying local and encourage customers to help the local econo‐
my. Some of the beneﬁts include keeping jobs in our town rather than outsourcing to
online distribu on centers, and puts more money back into the community through the
sales tax dollars. Buy In brings together a group of people called a cash mob who come
at a designated me and shop at the speciﬁc store, but they shop with cash to negate
the costs associated with using credit card so ware. They raise community awareness
about what a shocking availability of goods and services the Ashland Area provides.
‘Mobbers’ create an atmosphere that is a fun and social way to support small businesses. For more informa on
about buying local and upcoming cash mobs follow Buy In Ashland County on Facebook @BuyInAshland.

Businesses spotlight
Teresa Humrichouser started Crazy Monkey Baking because of her passion for
baking and trying to create something that allowed her to stay at home and
do something a li le diﬀerent than the normal. Her granola cookie crunch be‐
came extremely popular with her family so she started going to the local
farmer’s markets and her products sold out every me. Eventually a er two
moves Crazy Monkey ended up in their newest and biggest loca on which is
located behind Caddy Shack. This new bakery allows the company to have a
loading dock and more space that allows them to grow and bring on new busi‐
nesses. Teresa stated when asked when the best part about star ng/building
this company was, “It is amazing when I step back and look at how far the
business has come from my home kitchen. There is a lot pride in knowing we
have built this business from the ground up. It has been extremely challenging and I have learned so much‐
and I know I s ll have so much more to learn!” Crazy Monkey Baking is being sold in over 500 stores at this
me and they also have a few distributors that con nue to pick up addi onal businesses.
Teresa also stated, “A few avenues we are looking to grow at this me are: Colleges/Universi es, hospitals,
along with the introduc on of our fundraising program.”

Keith Boales—OEDA award
Keith Boales helped the Ohio Economic Development Associa on
transi on into a non‐proﬁt organiza on because he understood the
importance of the economic development organiza on. He helped
bring the community, partners, and stakeholders together to see this
vision as well. For all the work that he has done in the community he
was awarded the runner‐up for the Excellence in Volunteerism
award. Even though he was against nomina ons from all over the
state his eﬀorts did not go unno ced.
He also runs his own insurance business (Boales Insurance), County
Chairman of the Republican Party in Ashland, OH; Chairman of the
Sight Commi ee for the Lions Club; member of the Board of Directors
for the Ashland County Community Founda on; President of the
county’s Veterans Service Commission; and member of the board for
the East Central AAA.

Awards Received
At the beginning of the year, AACED formed a new ini a ve to make Ashland County a Top
Micropolitan. This ini a ve is from Site Selec on magazine and they have a na onal ranking
system. A micropolitan is deﬁned as a rural county whose largest city does not exceed a popu‐
la on of 50,000. The ranking is compiled of a number of projects that the micropolitan area
completed over the course of the year. Each project completed over the course of the year
must meet certain standards in order to be counted toward the ranking. The top of the Mi‐
cropolitan list leads with a total of 27 projects completed in one year, while seven projects
placed in the top 10 on the list and two projects were in the top 70.
In 2016 Ashland County was ranked #22 Micropolitan in the Unit‐
ed States for our ﬁve business expansion projects and qualiﬁes
Ashland County as a top growing rural community in the na on.
Site Selec on magazine publishes informa on for expansion deci‐
sion‐makers and to help expansion planners do their job be er.
Being included on that list is great for Ashland County and gives
us more poten al leads in the U.S. For 2017 the Site Selec on
magazine announcements do not come out un l the end of
March.
We were also nominated for the Ashland Area Chamber of Commerce’s Annual Member
Awards in April of 2016. Even though we did not win we made the cut as ﬁnalists for the
Award, we are apprecia ve for the support from the community.
Business in Focus, a magazine out of Canada, featured Ashland County and its local business
climate as a des na on for companies looking to expand. Within the ar cle they discussed
the many reasons why Ashland County con nues to prosper, expand, and retain businesses.

Poten al Projects in 2017
Ashland na ves Doug and Anna Reynolds have been in the process of renova ng the
old Gilbert’s building into the new Uniontown Brewing Co. Being a part of downtown
Ashland they are dedicated to be important to the revitaliza on of Mainstreet. “This is
our community, our hometown, and we want to be a part of the revitaliza on of down‐
town Ashland. We will promote other local businesses and community eﬀorts to bring
people downtown to shop from Ashland entrepreneurs.” Doug and Anna are planning
that the brewery/restaurant will a ract people downtown and s mulate the economy.
Economic Development helped this business get their business plan and the community
reinvestment act completed so that they were able to get moving forward on the reno‐
va on and organizing the new building for their move in. Doug and Anna made this possible by working with compa‐
nies within Ashland to help start this business. The plan for the brewery is to open it as a 5 barrel brew house and
that system is going to be in the basement along with the storage systems in the walk in coolers that allow the beer to
be sent upstairs to the restaurant.

Become an Investor
AAED is commi ed to the stability
and growth of Ashland County.
With the generosity and vision for
a be er future, our investors
make this organiza on possible.

Please contact our oﬃce to renew
your contribu on or become a
ﬁrst me investor.

1123 State Route 96
Ashland, Ohio 44805
419‐289‐3200
economicdevelopment@ashlanded.com

Kathy has worked with
Ashland University’s en‐
trepreneurship program
for several years. In
2016 seven Ashland Ar‐
ea businesses partnered
with Dr. Dan Sullivan’s ENT 365 class. 17 students had the opportunity to
experience what they cannot receive in a classroom but also gives the busi‐
nesses an opportunity to grow. The par cipa ng businesses were Mohican
Appliance, Maray Hills, Toppers Hair, Ashland Doggy Daycare & More, LLC,
Kimberly’s Closet, Triple M Riding Rescue Ranch, and Buckeye Country
Creamery.
Having the prospec ve of the students gives the business owners insights
that otherwise they would not have been available to them. It also gives the
students the ability to see how a business is run ﬁrst hand and learn from
successful business owners on what made them successful and how to
avoid poten al downfalls.
Students meet with the owners for at least 12 hours during the course of
the semester and at the end of the semester the students provide the own‐
ers with a plan so they can con nue a er the semester ends.
“I’ve had the opportunity to work with a group of entrepreneurial students
from Ashland University on two separate occasions. I enjoy being able to
provide real world, hands on projects for these students to work on, while
also receiving much needed assistance that most new business owners
could use. I can recall working on a project for a local business as a Public
Rela ons student for AU. I understand the value that hands on projects can
provide students by seeing their work put into ac on and feeling like they
are making a diﬀerence.” ‐ Kim Swanstrom of Kimberly's Closet LLC.

Triple M Riding
Rescue Ranch

Toppers Hair

Maray Hills

Star ng out in October of 2016 the Lahmers family has already go en their business oﬀ the
ground and moving forward in their future endeavors ge ng more orders every month. They
are in 57 stores for the me being, their products can be found in Cleveland, Wooster,
Uhrichsville, Ashland, and many more ci es throughout Ohio. The mo va on behind star ng
the creamery would be the ability to take out the peaks and valleys of the milk prices. Even
though the highs were proﬁtable, the lows were bad. With consistent pricing the Lahmers will
have a more reliable stream of income. Right now they bo le only about 10% of their own
milk produc on, that small amount makes them more money than selling to another farm or
another company to be bo led. Joel and Christy Hulse are a part of opera ons of the farm and
bo ling the milk. According to Joel Hulse, “The goal for the future would be to bo le all our
own milk. Right now it’s only about 10% of our total milk we get from our cows which ends up being about 1,000 gallons a
week on average”. With a broader sales territory and increased sales they have the poten al to expand their produc on lines.
As they increase sales they are also planning to expand the types of products they oﬀer.

Chipotle Groundbreaking
A er years of wai ng
Chipotle is ﬁnally coming to
the Ashland Area. They have
signed a lease to be included
in the new retail strip that is
on the former Carter Lumber
site on East Main Street. This
new retail strip is being re‐
ferred to as ‘Ashland Com‐
mons’ and this area has a
bright future for expansion.
In this strip of businesses
there will be room for up to
eight tenants in just the Ash‐
land Commons area. Along
with Chipotle coming into
town, Sprint and Kay Jewelers are going to be going into the Ashland Commons store fronts. With
just these three businesses coming into town there is an expected 54 permanent new jobs being
created and over a hundred poten al for the combined store frontage. Chipotle will be the ﬁrst to
move in of the three.
Local oﬃcials had an important part in the ini al steps for the Ashland Commons Project. Ge ng
the buildings in place and to be able to sign leases as soon as possible was a long process. This is
going to help the community, not only bringing more business to Ashland, but also pu ng more
money back into our town. The owners are relying on local companies to build Ashland Commons
infusing money directly back into our economy by using local talent. Simonson Construc on, of
Ashland, is in charge of doing site work for Ashland Commons, the actual buildings, sidewalks, and
parking lots you see. Each lease will have the ability to
personalize their storefronts to meet their needs. The cre‐
a on new jobs will s mulate economic growth and make
Ashland more a rac ve to other companies looking to
come into our region.
We know that more restaurants want to come into Ash‐
land and if Ashland Commons can be completed and
ready to go within the new year, we will have prime spac‐
es available to show to poten al businesses. The tenta ve
opening for Chipotle Mexican Grill is for May 2017.

Goals for 2017
With our name change in 2017 our mission for Ashland area is not
changing. We s ll are looking for ways to help economic stability,
growth through business a rac on, reten on, expansion, and en‐
trepreneurship.
Becoming a private en ty is going to allow us to be er help the
Ashland Area because we will be able to be conﬁden al and we
can fully partner with other nonproﬁt businesses giving us possibil‐
i es that we wouldn't have had access to otherwise.
With this new year we have big plans at Ashland Area of Economic
Development Inc. and we fully plan on doubling our eﬀorts of
what we have done in years past, but also following new leads that
will help Ashland County in its future endeavors.
Our goals for 2017 are to con nue to grow Ashland County and
make it economically proﬁtable by bringing in new businesses. By
doing this we are also crea ng new jobs for the Ashland Area and
keeping money in the community.
We con nue looking for new businesses interested in coming to
Ashland and we are reaching out to poten al businesses. The
more we can reach out to companies and promise them conﬁden‐
ality the be er it is going to be for the Ashland area. With our
status as a non‐proﬁt we have new opportuni es to follow leads
that we did not have before and we are hopeful it will beneﬁt Ash‐
land area in the long run. We are trying to ﬁnd poten al opportu‐
ni es that would beneﬁt the community as a whole, help proﬁt
exis ng companies, and open up possibili es to companies that
would not have normally come to the Ashland area.
With the amount of new businesses that are here and are planning
on coming here, it becomes more appealing to companies looking
for new loca ons. The Ashland Area is a steadily growing commu‐
nity and we are excited for what is in store.

Board Members and Staﬀ
President: Mike Welch

Ashland Co. Commissioner

Vice President: Ev DeVaul

United Way of Ashland

Secretary: Mike Kelly

Hedstrom/Ball, Bounce &
Sport

MAGF Representa ve: Tom
Lavinder

President of Mohican Area
Growth
Founda on

Ruth Detrow

City Council President

Listed Below are some of the
businesses AAED helped:
· Ashland Doggy Daycare & more, LLC
· Auer Towing & Recovery
· Buckeye Country Creamery
· Buﬀalo Wild Wings
· Burgess Ambulance
· Chesterland Produc ons, PLL
· Chipotle (Ashland Commons)
· Country Chic Bou que, LTD
· Crazy Monkey Baking
· Created Polk CRA (community reinvest‐
ment area) and amended Montgom‐
ery CRA
· D&L Underground Solu ons
· Five Star Brakes & Alignment
· Flexy Holdings
· H‐D Supply Waterworks
· Lessons in Fear
· Mitchell’s Movers 3G, Inc.
· Mohican Appliance
· Old Country Store Bulk Foods
· Quick Lane Tire & Auto Center
· Sheilia & Co. Hair Designers
· Shelby Joe Sloppy Joe Sauce
· The Flour Barrel Bulk Food and Deli
· Tim Hortons
· Toppers Hair Design & Day Spa
· Uniontown Brewing Company

Kathryn A. Goon
Execu ve Director

Emerald Campbell‐
Stackhouse
Program Coordinator
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A special thank you to all our volunteers and
community members who help us in our daily efforts to Grow Ashland.

Thank you to our generous investors
Leadership Investors

Growth Investors

Ashland County
City of Ashland
Mohican Area Growth Founda on
First Energy Founda on
Ashland Community Founda on
Critchﬁeld, Critchﬁeld & Johnston

Ashland Manufacturers Council
American Augers
Chandler Systems
Charles River
Denny Bi le
Hedstrom Ball Bounce & Sport*
Jackson Township
Liqui‐Box
Lippert Enterprises
Ohio Electric Control
Return Polymers
Truax Prin ng*
Wayne Savings Community Bank

Legacy Investors
Advantage Marke ng
MAGNET*
Boales Insurance

Strategic Investors

Goodwill Investors

Anonymous
Aspen Management
Hedstrom Plas cs*
Bohland Jewelers
Bill Harris Auto Center
Simonson Construc on Services, Inc.

Ashland Area Chamber of Commerce
Ashland Scale Company
Cer ﬁed Labs & Service, Inc.
Classy Chassis
Erie Basin RC&D*
Shane Kremser
Lutheran Village
Schoonover Industries
Star Design
Whitcomb & Hess*

Development
Investors
Ashland University*
Home Savings & Loan
Ingmand Whitaker‐Myers
Barbasol, LLC
Loraine Median Rural Electric Co‐Op
Schoonover Industries, Inc.
Su on Bank

1123 State Route
Ashland, OH 44805
419-289-3200
kgoon@growashland.com
www.ashlanded.com

*Sponsor for Annual Report

Member’s & Fundraiser Sponsors
Advantage Marketing
American Augers
Amish Oak Furniture Company
Anderson Glass
Ashland Doggy Daycare & More
Ashland Implement
Ashland Senior Citizen Center
The Ashland Symphony Orchestra
BB&C Car Care
Belly Busters BBQ
Bill Harris Auto Center
Bohland’s Jewelers
Bryanna Yenni
Buffalo Wild Wings
Buren Insurance

Classy Chassis
Corinne’s Salon
Country Chic Boutique
Crazy Monkey Granola
Donna D’s Pizza
Fall Ornamentals
Farmers & Savings Bank
Floral Garden Florists
Four Seasons Flowers & Gifts
Guy's Tire Service
Hampton Inn & Suites by Hilton
Heffelfinger Insurance
the Home Depot
Johnson's Auto Body Repair

Joy's Fairy Floss
Juliana Bridal
Landoll's Mohican Castle
Lessons in Fear
Lingenfelter's Jewelers
Lippert Enterprises
Lutheran Village of Ashland
Mohican Adventures
Mohican Country Market
PNC Bank
Rossi Machinery
Shelby Joe's, Inc.
the Happy Grape Wine Bar & Bistro
Triple M Riding Ranch Members

