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In June, a twoyear process of research and discussion ended as Ash-
land Area Council for Economic Development (AACED) was set on the
path to become a private entity. The current organization (AACED) is &
Council of Government. By the end of 2016, AACED will transition in-
to Ashland Area Economic Development, Inc. (AAEDAAED will be
formed as a 501(c)6 non-profit entity, which is the next step in the
evolutionary process of economic development in the Ashland area. In
acting as a privatized, non-profit organization, AAED will have the abil-
ity to better operate at the pace of business, ensure complete confi-
dentiality with clients, and strengthen relations with private investors.

The need to transition into a private entity became apparent as we ex-
perienced the pitfalls of operating as a COG and learned that the vast
majority of economic development organizations around the state = "“= 4 S8 =4 . . L
were operating as non-profit entities. One of the best examples of
successful privatization is JobsOhio, theorganization that handles eco-
nomic development for the State of Ohio. In 2012, Governor John
Kasich created JobsOhio so that thegovernment factor was removed
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from the attraction of business and industry to Ohio. JobsOhio is able R
to do business with companies in a confidential manner, and compa- AGxq
nies prefer it that way. Governor Kasich saw that it was up to govern- bty d

ment to adapt to business, and not vice versa. Following the JobsOhio
example makes sense for economic development in the Ashland area.

In addition to creating the new 501(c)6 entity, a separate 501(c)3 non
profit corporation will also be created. This entity will give investors
and donors an added perk, as they can choose to receive a




) tax deduction for their investments in economic development.

ents?

nation if they so wish.

big wins for the Ashland area.

The Uniontown Brewing Company is
set to grace downtown Ashland in the
near future. Ashland-natives Doug and
Anna Reynolds purchased the old Gil-
berts building in July and made the
announcement that they would be
opening a microbrewery and restau-
rant in the location, the only one of its
kind in the Ashland area. With all of
Ashland buzzing with excitement for
this new business, we asked Doug and
Anna a few questions about their new
venture.

Economic Development : How many
jobs do you anticipate creating for the
brewery?

Doug and Anna : 12 14 full and part
time positions.

Economic Development : What can
you tell us about the type of beer you
plan to brew and food you plan to
serve?

What does this transition mean for our investors, partners, and cli-

A) Seamless transition : The office will continue to do business as
usual throughout the rest of the year and beyond.

B) Continued mission : AAED will continue the mission of supporting
the Ashland area's economic stability and growth through business
attraction, retention, expansion, and entrepreneurship.

C) Investor perks : Investors will donate just as they always have be-
fore, with the added benefit of receiving a tax deduction for their do-

D) Full confidentiality : AAED will maintain full confidentiality with
clients who prefer their information to remain private.

E) Continued regional and state partnership
AAED has the ability to fully partner with TeamNEO and JobsOhio,
giving us access to numerous leads and incentives that could result in

: As a private entity,

Have questions? Call our office at 419289-3200!

Doug and Anna.: We will offer a varie-
ty of seasonal favorites to cater to all
appetites. We plan on using fresh
greens and scratch-made dressings,
sandwiches, and dishes infused with
our brewed-on-premises craft beer.
Our plan is to use locally grown food
and have a varying menu including
seasonal items. We will offer lunch and
dinner menus 6 days a week. We will
have 6. 8 craft brewed ales on tap and
also seasonal selections. We will be a
functioning 5 -barrel (bbl) brew system
that will supply craft beer to our pa-
trons. We will be serving a fresh menu
using local distributors and serving
fresh craft beer brewed on premises
for sale on premises.

Economic Development : What will
the environment be like in your restau-
rant?

Continued on page 3



Doug and Anna: We will offer casual dining with bring people downtown to shop from Ashland

fine food! entrepreneurs. and community efforts to bring
Uniontown Brewing Co. will be a place to gather people downtown to shop from Ashland entrepre-

with family and neurs.

friends to enjoy good times, good conversation, a
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ward to live music pulling in our friends and Company's Facebook pagé

neighbors to enjoy an afternoon or evening on

Main Street.

Economic Development : What attracts you to

doing business in Ashland?

Doug and Anna: We see so much value in small

town business, entrepreneurs, and this community.
Doug and I are both Ashland natives, and our

heart and souls are going into this project. We are
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Economic Development : What are some of your
goals at this point?

Doug and Anna. This is our community, our
hometown, and we want to be a part of the revi-
talization of downtown Ashland. We will promote
other local businesses and community efforts to
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ACGdq | =z ddboliggad Anna Reynolds, owners of Uniontown
Brewing Co.

Buying Local

There's a new initiative in our communities this year, and it's called Buy /n Ashland County. This initiative was
born from the feedback we received during dozens of business visits around the county in 2015. Many business
owners expressed that while Ashland County has plenty to offer consumers, people just don't know what's here.
As a result, the Buy In Ashland County group was formed. For the first half of this year, theBuy In group began
doing Cash Mobs, which are meant to raise awareness and give a boos i iSEse i >

to small local businesses. Cash Mobs are groups of people who shop at’ g
a particular store at the same time. The Buy In group has successfully
"mobbed" 5 different local stores in 2016 thus far:

- Blackfork Inn Bed & Breakfast and Gift Shop , in Loudonville
- Kids Kountry & More , downtown Ashland

- Sparkleez Crystals, in Ashland

- Hanover House , downtown Loudonville

- Cliff's Greenhouse and Garden Center , north of Savannah

Continued on page 4
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https://www.facebook.com/UniontownBrewing/?fref=ts
https://www.facebook.com/UniontownBrewing/?fref=ts

Investor Spotlight

CC&J has invested in our
CRITCHFIELD
‘ J CRITCHFIELD
‘/ & JOHNSTON
ATTORNEYS
organization since they ar-
rived in the Ashland commu-
nity in 2013 and has gra-
ciously donated to us
through in -kind services. We
rely on CC&J for our legal

needs and applaud their
community -mindedness.

CC&J's roots stem back to
the Civil War when Lyman
Critchfield served as Attorney
General of Ohio. The firm
now has 42 attorneys in 5
area communities and han-
dles a wide range of matters.
They serve all manner of cli-
ents, from individuals up to
international corporations.

CC&J is proud to offer supe-

rior and prompt client service
at a reasonable cost and with
the highest ethical standards.

Be sure to visit them at
www.ccj.com!

During the summer months, the Buy In group has focused on encour-
aging community members to buy locally grown and made foods from
our farmers markets and shops. A contest was held on Facebook in
which community members
could post pictures of the local
foods they bought or recipes
they made using local ingredi-
ents. A winner was selected at
random, who received a basket
of local goods and gift cards to
area businesses-- that winner
was Martha Buckner!

The Buy In group consists of
representatives from Ashland
Area Economic Development,
the Ashland Area Chamber of
Commerce, the Ashland Area
CVB, Ashland Main Street, and
the Loudonville-Mohican

Martha Buckner, winner of the Buy
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Chamber of Commerce.

Reinvesting in Polk

The Village of Polk has recently Polk village limits.

been established as a Community @C+ AT zA£1 Ki =zl %
Reinvestment Area (CRA) in which  at least $5,000 on residential im-

property owners may apply for a provement or $10,000 on com-

property tax exemption on the mercial improvement.

improved valuation of their prop- * @CGd "AAWG+d =zl Wi
erty as a result of construction or ments that begin after July 8,

renovation. This includes residen- " 3yCGI C Gd AC+

tial and commercial properties. ment date.
The CRA program was created by
the State of Ohio to incentivize

the revitalization of areas that

What you need to know:

“ For residential improvements: A
have experienced blight and a property tax exemption may be

lack of new investment. After applied for either before or after
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it was determined that establish- pIeted_. This 'nCIUd?S n_ew .con-

ing this incentive for residents to sj[ructlon. The appllcatlon_ IS re-

make improvements to their viewed by the Polk Housing

properties would positively impact Council, who determines eligibil-

AC+ OGWW" 6+~ d &o" ahen ths gxempyon igre-
ceived. The exemption entitfes

Eligibility: property owners to abate 75% of

* pCzx AV zA+1 Ai @ oteAmpboved vplGakidd Gflthe X C +

Continued on page 5


http://www.ccj.com/

property as a result of remodeling ter into an agreement with the

or construction for 10 years. Village of Polk. Anyone interested
Those who receive a CRA exemp-  in a commercial exemption is en-
tion are subject to an annual in- couraged to contact Ashland Area
spection of the property. Economic Development for full

* For commercial improvements: details.

An exemption must be applied

for before any renovation or con- Anyone who is interested in ap-
struction begins. The process for plying for a CRA exemption
enacting a commercial CRA ex- should contact Ashland Area
emption is more involved than Economic Development to

begin the application process.

residential exemptions and re-
quires the property owner to en-

If you've been down Baney Road
in Ashland in months past,
you've likely noticed something
new going on with Bendon Pub-
lishing. The Ashlandbased pub-
lishing company recently finished
an expansion that added a 8,934
square feet and 11 new posi-
tions.

Brad Carrabine,Marketing Designer, explained that Bendon's quick
growth eventually led to limitations on space. When Brad started with the
company in 2010, it employed approximately 30-40 people. Now, it em-
ploys over 100 in the Ashland location alone and has opened two other
locations, one in Franklin, TN and San Francisco. The flagship location re-
mains in Ashland. The expanded building hosts an open-floor art depart-
ment with executive offices on the perimeter. Also included are a workout
room, showers, new restrooms, and a hew break room. The new square
footage allows room for future growth.

Bendon started in 2001 and is a
leading producer of children's
books and more. The company
has partnered with names such
as Disney, DC Comics, Hello
Kitty, Lisa Frank, Marvel, My Lit-
tle Pony, Nickelodeon, and Star
Wars and has product in 81,000

oA ; . retail%utlets around the world.
CWA+T GzT =zi azl [zl "~"q +WA"]1 Gz




